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What is fair trade?

The growth of international trade has brought absignificant economic benefits and

prosperity to many. However, small-scale produ@enmany poor countries, particularly those
whose livelihoods depend upon the farming of alsitgop, are unable to compete in a world
market controlled by large multinational comparaesl distorted by the subsidies provided by
rich countries to their producers. It is estimatieat due to trade restrictions in rich countries,
poor countries lose out on an estimated US$10@mier year, which is double the amount of
aid that they receive (Wright and Heaton 2006: 4B4) a consequence, farmers in poor
countries have few options for generating an incamg many live in poverty often unable to

meet even their most basic needs. Fair tradeds@onse to these conditions.

A brief clarification as regards terminology maydggpropriate at the outset. The designation of
a product as “Fairtrade” relates exclusively to Wark of Fairtrade Labelling Organisations
(FLO) International and partners. The FAIRTRADE M used to certify products that meet
Fairtrade standards, such as the guaranteed miniprigm and Fairtrade premium, and that
come from Fairtrade certified producer organisaiobhis system is certified and audited by
FLO International, which works closely with natibmertners like the Fairtrade Foundation in
the UK. In contrast, the designations “Fair Tradéfair trade,” or “fairtrade” relates to the
wider movement of organisations working to proméa&er trade policy and practice and
includes fairly traded products like handicraftsl ggwellery that do not carry the FAIRTRADE
Mark.!

The fair trade concept refers to an organised bootvement aimed at alleviating poverty,
promoting sustainable development and aiming featgr equity in international trade. The
strategic objective of fair trade is to delibergteingage with marginalised producers and
workers in order to assist them in moving from aifion of vulnerability to security and self-
sufficiency and at the same time to promote a nhatanced and sustainable relationship and
exchange between rich and poor. Toward this en@, &tlvocate for decent working conditions,
the payment of decent wages to producers and vwrlkarg-term contracts to provide greater
security, access to finance and credit, and pexticat encourage environmental sustainability.
The Fairtrade minimum price defines the lowest idasprice that a buyer of Fairtrade products
must pay the producer. The minimum price is se¢th@s a consultative process with Fairtrade
producers and traders and guarantees that prodiemstve a price which covers the cost of
sustainable production. When the market price ghdni than the Fairtrade minimum price, the
market price is payable. Fair trade initiativesassanally go further and support producers to
gain the knowledge and skills that they need toeltgw and diversify their businesses and
increase saledAlthough fair trade deals with a variety of produétom handicrafts to
jewellery, the FAIRTRADE Mark is primarily assoaat with agricultural products
such as coffee, cocoa and cotton. FLO are, howeaverking to expand into new

" We are grateful to Dave Goodyear and Faaiza Bastiie Fairtrade Foundation for clarifications emtinology
and statistics. The responsibility for any mistakethis paper is, however, entirely our own.

1 For further discussion of the distinctions betwésntrade terms, refer to Fairtrade Labelling &nigation, “FAQ”",
http://www.fairtrade.net/fag_links.htrifhe function of the Fairtrade Foundation is tefise use of the
FAIRTRADE Mark on products in the UK and promotérfade in the UK. It also audits the national sadé
Fairtrade products in the UK.
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products sectors outside of these traditional afitical products including jute and the
fishery sector.

The currently accepted definition of fair tradessfollows:

“Fair Trade is a trading partnership, based ornodia¢, transparency and respect that seeks
greater equity in international trade. It contridmito sustainable development by offering
better trading conditions to, and securing thetagi, marginalized producers and workers
— especially in the South. Fair Trade Organisafidsaked by consumers, are actively
engaged in supporting producers, awareness raasidgn campaigning for changes in the
rules and practice of conventional internationatle” (FINE)?

The growth of fair trade

Fair trade has grown dramatically in recent yearénareasing numbers of consumers in rich
countries, concerned with addressing issues rglabrenvironmental sustainability, justice and
social wellbeing, decide to purchase fair tradedpots. According to the Fairtrade Foundation,
the number of Fairtrade certified producer orgdmosa worldwide amounts to 632 or 1.5
million farmers and workers, and the number of iied traders is over 800. Fairtrade has
directly benefited over 7 million people - farmensyrkers, and their families - in 58 developing
countriesacross Asia, Africa, and Latin America (Fairtradeuffdation 2007: 11) . Annual
Fairtrade sales in Europe reached almost £1.2hiiti 2007 (ibid, Bashir, F 2008: pers. Comm
21* August). Although fair trade products only accofanta relatively small segment of overall
sales for any given product, the phenomenon is ipigply an estimated 25% per year globally
(Bashir 2008, Wright and Heaton 2006: 414). In 208@wever, global sales of certified
Fairtrade products grew by 47% (Fairtrade Founda2i@07: 2). Fairtrade sales have increased
by almost tenfold in the UK in recent years, froB04% million in 2001 to £493 million in 2007
(Fairtrade Foundation). Fairtrade tea in the UR®5 commanded a 5% market share, bananas
held 5.5% of the market, and ground coffee held% Zhare (ibid., Krier 2005, Fairtrade
Advocacy Office}® As of 2007, 25% of the bananas sold in the UKnang Fairtrade (Fairtrade
Foundation 2007/8: 2). In sum, the growth of Fad& sales in 2007 over the previous year
represented an increase of 72% in the UK and 46&eiUSA (Fairtrade Foundation 2008). It
is noted that, “Perhaps the clearest sign thattfaite is set to increase its impact comes from
the growing political confidence of both the Fade Foundation and the producers
themselves.” In 2005, for example, G8 leaders astenged the increasing success of fair trade
for the first time (Geographical 2005).

Fair trade clearly has a positive impact on mangrgwoducers. For example, many Ethiopian
coffee producers who were devastated by the fajlabal coffee prices in the 1990s are being

2 This definition comes from FINE, a fair trade eaflive formed of the following members: Fair Traddelling
Organizations International, International Fairdea\ssociation, Network of European World Shops, the
European Fair Trade Association.

® The Fairtrade Foundation (“Facts and figures dnréale”) furthemote the following increases in particular
products: Total coffee: 33% increase by volume 24 by estimated retail value; Total tea: 21% iasecby

volume and 24% by estimated retail value; Flowéi$s increase by volume and 72% by estimated nredhile; and
Cotton: 1,655% increase by volume and 658% by estiin@tail value. (Accessed on 21-08-08)

“For further information on the growth in fairtradeffee, see TransFair USA (2008)05 Fair Trade Coffee Facts

and Figures Available athttp://transfair.org.content/Downloads/2005Q2Fautéagures.pdf
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sustained by fair trade (Dolan 2007: 2aBpminica also illustrates the reliance of produaers
the fair trade system. Highly dependent upon itsaba export economy, Dominican farmers
experienced a surge in poverty rates when Europdaion preferential market treatment
policies began to erode. The importance of faidgran Dominica is demonstrated by claims
that, since the start of Fairtrade banana produdtio2000, some “seventy-one per cent of
Dominican production now carries the label.” As angequence, “[flarmers have begun
returning to the land, and social and environmeptajects have benefited from premiums of
more than US$ | million” (Geographical 2005: 3Binally, Kenya's significant flower export
industry also benefits from on the economic andas@dvantages of the fair trade system. The
Fairtrade Foundation contends that the farm worleees better off with the introduction of
certified Fairtrade flower production in Kenya, @nthe workers now possess the right to join
trade unions and re-invest in their communities81&2% premium from the export value of the
flowers. These cases highlight the extent to which produeerd workers in some poor
countries benefit from the fair trade system (D&807: 245).

Islamic perspectives

European and North American Fairtrade labellingié®dnon-governmental organisations and
various faith-based organisations have all beetnumental in promoting fair trade. Indeed, for
ethical and moral reasons, many Christian faitreasrganisations have adopted a clear and
unequivocal position in support of fair tratlés an Islamic perspective on fair trade also
supportive? Do Islamic principles and teachingsoarege Muslim organisations to be equally
active? And does an Islamic perspective providetiatal insights? In order to address these
guestions, this paper presents an Islamic perseecti fair trade. It does this by outlining the
key principles upon which fair trade is based, sashsustainability, fairness, equity, and
workers rights, and examines relevant Islamic teash

Trade and commerce played a key role in the expansi Islam - although, of course, the
structure of economic relations during early Iskanhistory varied significantly from the
modern economic order. In previous centuries, eminaxchange centred on principles of
kinship, tradition, and communal relationships. Titg of Mecca, the birthplace of Islam, was
a market and centre for commerce (Wolf 1951: 3BR&. early Muslims were not only engaged
in trade but they went to distant lands in conmectvith business. Islam, in fact, reached East
and West Africa, as well as South and East Asiauthin merchants. The Prophet Muhammad
(peace be upon him) was himself a successful traddrknown for his integrity, bearing the
honorific title ‘the Trustworthy.’ After his returto Mecca from Medina, commerce continued
apace, although trade was structured under a tiyphiefdom with taxes allocated to provide
care for the poor and strangers, in accordance \gkamic principles. lllustrating the
importance of trade during the founding of Islamjsi an “often overlooked fact” that the
Prophet Muhammed (pbuh) and “his adherents cordinaerade while in exile in Medina”
(ibid: 349).Unsurprisingly, therefore, there are numerous Istamachings and instructions in
the area of trade and business ethics — indeed #rer extensive and specific collections of

® Dolan (p412) also notes that with coffee produttomprising some 25 million producers globallye 0 percent
drop in coffee prices from 2000-2003 jeopardisedlitvelihoods of millions of small coffee producegsanting them
as little as 20 percent of their production costs.

® For example, faith based international developmeganisations such as the Mennonite Central Comeyitt
Lutheran World Relief, Catholic Relief Services, ChaistAid and the Catholic Agency for Overseas Develept
(CAFOD) have been prominent in promoting fairtradénave other more general church and ecumenicé&dod
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ahadith (narrations attributed to the Prophet Muinanh pbuh) that deal exclusively with sales,
trade and commercial transactidrEhe remainder of this paper examines such teackinds
their relevance to the principles upon which thetfade movement is baséd.

Promoting fairness and equity

The most prominent principle of fair trade is threrppt payment of a ‘fair’ price to producers
that covers not only their costs of production dlgb enables production that is socially just and
environmentally sound. Indeed, fair trade aims tonmpte a more balanced relationship and
exchange between rich and poor.

There is considerable support for such an approatslam. The concepts of fairness, equity,
mutual respect and consideration for others arerarit in the moral teachings of Islam and
must, therefore, be integral in business and comendealings between buyers and sellers and
between employers and workers. This means thatirdelest only has a place in the
community in as much as it takes into account tiberésts of others. A person or organisation,
therefore, should not undertake an action or iatica business transaction that will cause
greater harm than benefit to the community or emvitent. Indeed one of the fundamental
assumptions in Islam is that intention rather thesult is the criterion upon which the benefit of
work in the community is evaluated. Any activityaths perceived as harmful, even if it results
in significant wealth to those who undertake icasisidered unlawful.

The basic principles of trade from an Islamic pecspe are justice and fairness. The Quran on
several occasions states unequivocally:

“Deal not unjustly, and you shall not be dealt withjustly” (2:279).
“God loves those who are fair and just.” (49:9)
“Eat not up each other's property by unfair andrdisest means." (4:29)
“O you who believe! Be upright, for the sake ofaAllin testifying for fairness; and do not
let the hatred of a people urge you to be unjustjust (since) that is closer to piety. Fear
(from displeasing) Allah, verily Allah is Awarewhat you do.” (5:8).

There are several ahadith that emphasise the h@wooorded to honest and ethical traders: “A

truthful and trustworthy merchant will be in thengoany of the Prophets, the upright and the
martyrs” (reported by Tirmidhi). Similarly, “Allashows mercy to a man who is kind when he

" For example, Book 34 Sahih Bukhari relates to sahestrade, while Book 22 Sahih Abu Dawud deals with
commercial transactions.

8 IFAT (International Fair Trade Association) prékes 10 standards that Fair Trade organizationd follew in
their day-to-day work. These are (1) creating opputies for economically disadvantaged producef)
transparency and accountability; (3) capacity bogd(4) promoting fairtrade; (5) payment of a faiice; (6) gender
equity; (7) safe and healthy working conditions ffooducers; (8) respecting the UN Convention onRlghts of the
Child, as well as local laws and social horms ineortb ensure that the participation of childrenpioduction
processes of fairly traded articles (if any) doest adversely affect their well-being, security, ealional
requirements and need for play; (9) encouragingebenvironmental practices and the applicatiomesponsible
methods of production; (10) and concern for theiadpeconomic and environmental well-being of maadized
small producers and do not maximise profit at tegpense. For more information de#p://www.ifat.org
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sells, when he buys and when he makes a claimr{eghbby Bukhari). Indeed, generosity is
considered a virtue in Islam and the Prophet Muhadch(pbuh) declared,

“The generous man is near Allah, near paradisa; men, and far from hell, but the
miserly man is far from Allah, far from paradisar from men, and near to hell. Indeed,
an ignorant man who is generous is dearer to Alah is a worshipper who is miserly”
(reported by Tirmidhi).

The Quran and ahadith are particularly insistenttee need for careful and correct weights and
measures. Allah warns those who take full measutgilie less to others:

“Give a full measure when you measure out and weiigh a fair balance” (17:35).

“Give full measure and full weight in justice, ancomg not people in respect of their
goods” (11:85)

“Woe to those that deal in fraud. Those who, whesythave to receive by measure from
men, exact full measure. But when they have tolgivaeeasure or weight to men, give less
than due. Do they not think that they will be adlfle account? (83:1-4)

The Prophet Muhammad (pbuh) instructed the ownémmaasures and weights, “You have
been entrusted with affairs over which some natlefere you were destroyed” (reported by
Tirmidhi). According to Ali (1998) the reference fimud must be understood in a wider sense.
Although it does cover giving short measures ontsheights, it goes much further - Islam
condemns thepirit of injustice in commercial dealings and of givitag little and asking too
much in return (ibid.).

Conversely, merchants who have acted dishonestlyfagie the consequences of the misery
they cause, “traders will be gathered on the Dayumfgement as transgressors, except those
who feared Allah, were righteous, and spoke théhtr(reported by Tirmidhi). Furthermore,
greed is considered a threat to social and econjusiice. The Prophet Muhammad (pbuh) in
his struggle against the elite of Mecca consisyestid tirelessly criticised their greediness and
stated “Two qualities are never coupled in a beliemiserliness and immorality” (reported by
Bukhari). Along similar lines, Islam strongly daaages a monopoly, because it produces
‘unlawful’ profit and ensures inequality. The PregphMuhammad (pbuh) therefore forbade
monopolies warning “Whosoever monopolises is a wdoer” (reported by Muslim).Thus,
these lessons from Islam highlight Islam’s compkittyowith the concepts of fairness and
equality central to fair trade.

Promoting social justice

Fair trade aims to create opportunities for proda@nd workers in poor countries who have
been economically disadvantaged or marginaliseithdygonventional trading system. Fair trade
standards represent an effort to establish soamiamtees that function through the global trade
structure. In this respect, fair trade helps totgut producers and workers in poor countries
against the imbalances and potentially perniciausequences of the global market.
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Concurrent with the vision of fair trade, the capicef social justice is paramount in Islam.
Social justice includes a fair and equitable disttion of wealth as well as protection of the
weak from economic exploitation by the strong. Alleommands Muslims to stand firm for
justice at all costs:

“O ye who believe! Stand out firmly for justice, winesses to Allah, even as against
yourselves, your parents, or your kin, and whethére (against) rich or poor: for Allah
can best protect both.” (4:135)

Striving for social justice involves the strugglgaimst poverty and inequality. The Prophet
Muhammad (pbuh) said, “He who sleeps on a full stdmwhilst his neighbour goes hungry is
not one of us,” (reported by Bukhari and Muslimyiatso, “If someone among you sees wrong
he must right it by his hand if he can (deed, cahdaction). If he cannot, then by his tongue
(speak up, verbally oppose); if he cannot, therhisygaze (silent expression of disapproval);
and if he cannot, then in his heart. The last ésrthinimum expression of his conviction (faith,
courage)” (reported by Muslim). The importance wdtice as a human value is emphasised in
the following verse:

“Be just, that is closest to Godliness”. (5:8)

Therefore, the fair trade vision of a trade systesmsed on just social relationships between
producers and workers, as well as between buyetseliers, coincides with the teachings in
Islam that instruct people to defend and pursuegesnomic relationships.

Promoting sustainable development

Fair trade aims to promote sustainable developnignis includes the promotion of better
environmental practices and the application of sasfble methods of production. The use of
genetically modified organisms is prohibited, whthe use of harmful agrochemicals is limited
in favour of environmentally sustainable farmingthwels that improve soil fertility, protect

farmers’ health and preserve valuable ecosystenfstiore generations.

In this respect, fair trade finds considerable supjn Islam, which supports practices and
policies that promote sustainable development. Mhssbelieve that Allah has given mankind
stewardship over the earth. Stewardship impliem¢pkare to manage, preserve and protect the
natural environment for future generations. In fatislims are asked to revere the environment
because the Qur'an states that:

“Greater indeed than the creation of man is theatien of the heavens and the earth.” (40:
57)

Furthermore, Islam preaches moderation in consempéxhorts man to avoid wasteful use of
natural resources, and enjoins mankind to mairitematural balance — principles important in
the production of fair trade products and to thastwners who purchase them. As the Qur'an
states;

“Verily all things have we created in proportionégmeasure” (54:49)
“It is He who created the heavens and the earttrie (proportions)” (6:3)
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Trade through mutual consent

The principles of fair trade encompass transpamamagement and commercial relations that
aim to promote fairness and respect between trguhnimers. Such relationships aim to provide
stability and a level of security, so that prodscand their marketing organisations have an
opportunity to improve their management skills awtess to new markets. Essential to the
success of the fair trade movement, the visionnelgdeyond producers to involve consumers
and sellers.

Similarly, Islam encourages mutual consent betweseties as a necessary condition for a valid
business transaction. It follows, therefore, thatle under coercion is not acceptable in Islam.
Taking advantage of someone’s plight and chargitggh price is also a form of pecuniary

exploitation and as such forbidden in Islaifie Qur'an states:
“Let there be amongst you traffic and trade by nalityoodwill” (4:29)

The Prophet Muhammad (pbuh) said, “The sale is tetmpvhen the two parties involved
depart with mutual consent” (reported by Bukharjyl 4A sale is a sale only if it is made
through mutual consent” (Ibn Majah).

Furthermore, Islam condemns acts of intermediatgriention that involve exploitation of
one’s ignorance of market conditions. Therefordailiing commaodities at a price that is lower
than the market price and selling them onward fargh or exorbitant price is condemned. In
contrast, giving good advice, for example, inforimatrelating to prevailing market prices is
encouraged in Islam since neither the buyer néerssthould have an information advantage. As
the Prophet Muhammad (pbuh) stated, “religion i tfiving of good advice” (reported by
Muslim). These principles of mutual consent andvafing and selling at fair market prices in
Islam, therefore, accord with the standards espblgdair trade advocates.

Payment of decent wages and fair treatment of worke

Fair trade advocates decent wages and working tonslifor workers, as well as long-term
trading contracts to provide greater security arghfe and healthy working environment for
producers and workers. Producers can request pvediafinance or credit and receive the
additional fair trade premium to fund social deysient projects such as primary schools and
health care.

There is considerable support in Islamic teachfogdair trade principles on the fair treatment
of workers. Although Islamic law allows everyone thight to enter into any lawful profession
or occupation and to conduct any lawful trade aifess, there are several key principles that
guide the treatment of workers. Firstly, there mistclear and proper contracts, preferably
written. Secondly, all agreements whether oral or writtarsinbe clear, transparent, just and
lawful. And lastly, employees should know theiridatand responsibilities and be informed of
their rights in terms of holidays and other allosas It is the duty of both the employers and
the employees to fulfil their agreements to thd bégheir capacities, for the Qur'an states:

“O you who believe, fulfil your contracts” (5:1).
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The Prophet Muhammad (pbuh) asserted, "Muslims rabgte by their agreements, unless
there is an agreement that makesal (permitted) what isiaram (prohibited) or makebaram
what ishalal" (reported by Tirmidhi). This means that illegairhs and conditions are not valid
under Islamic law.

The dignity of workers must also be respectéahportantly, no work should be considered
menial or degrading. Workers should be treated diighity and honour and have a humane and
safe environment for work. The Prophet Muhammadulipbsaid, “Your brothers are your
responsibility. Allah has made them under your Isaigb whosoever has a brother under his
hand, let him give him food as he eats and dres® akesses. Do not give them work that will
overburden them and if you do give them such tdm tprovide them with assistance”
(reported by Bukhari).

Finally, workers should be given adequate, timehd dair wages. In fact, the Prophet
Muhammad (pbuh) considered denying a worker hiseorfull wage to be an immoral act and
said he would personally plead against “he whorbasived work from a labourer and did not
pay him in full” (reported by Bukhari). Exploitatioof any person is not allowed in Islam and
everyone should receive proper compensation. ThaQgsays:

“Give just measure and weight, nor withhold frone theople the things that are their
due” (7:85).

In common with fair trade practices, Islam advosdtet workers be paid promptly and always
on time. Indeed the Prophet Muhammad (pbuh) s&@d;e to the worker his wages before his
sweat dries” (reported by Tirmidhi and Ibn MajaBased on all the above principles, we can
also infer in Islam that workers have a right tereise freedom of association and the right to
form unions in order to establish and safeguard tiights and gain the bargaining power to
receive just compensation.

The ability of workers to exercise these rightdngportant because fair trade aims to work
through farmer or producer co-operatives so thatlanefits are felt community-wide. The
establishment of co-operatives may also enhancealiiiity of producers to negotiate for fair
wages and prices outside of the fair trade systéRairtrade producers gain value from long-
term relationships, direct trade, and credit priovis all of which help them in their non-
Fairtrade sales negotiations” (Nicholls 2005:THis condition is particularly noteworthy, since
labour in poor countries often lacks the collectbargaining power to press governments for
more favourable and expansive social programmedréRR002)In general; globalisation has
not resulted in a concomitant increase in the tgbdf abundant low-skilled labour to gain
strong bargaining power, particularly due to theklaf empowering labour-market structures or
institutions. Fair trade attempts to address tie&rana by ensuring the right of labour in poor
countries not only to participate in trade uniond aork in co-operatives, but also to gain skills
to negotiate fair prices and conditions in non-taade settings. As this discussion highlights,
the goals of the fair trade system to provide wigkeith fair wages and fair treatment are also
principles expressly affirmed in the teachingsstém.

‘Free’ trade and price controls
Fair trade recognises the benefits of internatioreade for poor producers and poor countries.

However, fair trade proponents argue that the pteggobal system of ‘free’ trade is
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characterised by injustice and exploitation as dobintries often subsidise their exports, restrict
imports and at the same force poor countries &rdiise their economies. Exchanges between
buyers and sellers do not, therefore, occur in mpstitive environment. In such cases, the
market price does not reflect the productivity odgucers but, rather, their lower market power.
This undermines the ability of poor countries tar@ds poverty because they are forced into
economic sectors characterised by diminishing nstuwhile being prevented from nurturing
wealth-creating economic sectors characterised noyeasing returns. One of the primary
justifications for fair trade, therefore, is that ¢an promote diversification, long-term
sustainability and greater returns by encouragingstment in poorer communities.

In Islam, the basic principle with regard to trasi¢hat the market should be left free to respond
to the forces of supply and demand and natural etitigm. This means that price controls,
tariffs and any other barriers should be removedhst trade can be free and fair. In the
exchange of commodities in Mecca during the timehef Prophet Muhammed (pbuh), prices
fluctuated according to market conditions (Wolf 19844).If price controls compel people to
sell their goods at a price that is not acceptédblthem or denies them the reasonable profit
permitted by Allah, it isharam Thus, when prices became high in the Prophet khofed’s
(pbuh) time and people asked him to fix pricesii@m, he replied, “Allah is the One Who fixes
prices, Who withholds, Who gives lavishly, and Whovides, and | hope that when | meet
Him none of you will have a claim against me foryanjustice with regard to blood or
property” (reported by Ahmad, Abu Dawud, Tirmidand lbn Majah). This hadith implies that
unnecessary interference in the freedom of indadislis injustice and that one should meet
Allah free of blame for such action. Thus, if meaots are selling a commodity in the
customary fashion without any wrong-doing on tipsirt and the price subsequently rises due to
the scarcity of the commaodity or due to an incréaghe population (indicating the operation of
the law of supply and demand), then this circunwsgais from Allah. Price controls are not
permitted in such circumstances

However, there is an important exception to theegalnpolicy of support of free trade. If any
artificial forces, such as hoarding and the mamitioih of prices by certain merchants interfere
in the operation of the free market, then publienest takes precedence over the freedom of
individuals. In such circumstances, price contdsbecome permissible in order to meet the
needs of the society and to protect it from expt@n and injustice. The aforementioned hadith
does not imply that price control is prohibited asdjess of the circumstances, even if it
removes harm and prevents obvious injustice. fepdontrols establish equity among people,
for example, by forcing sellers to accept a prigaad to that commanded by other comparable
commodities and restraining them from taking mdrant this, price controls are allowed—
indeed it is necessary. Furthermore, should metshaiuse to sell a particular commodity,
despite the fact that people are in need of itessithey secure a price higher than its known
value, they must be compelled to sell it at a peigeal to the price of an equivalent commodity.
Price control here means nothing more than eshkabtiscomparable prices for equivalent
commodities. In summary, the use of price contddpends upon circumstances — it may at
times be unjust and prohibited, and at other timag be just and permissibi&Ve can infer
that from an Islamic perspective the need to addessies relating to injustice, exploitation and
harm to society takes precedence over the ‘fre@’umfettered flow of trade. Concurrently, fair

° This section draws upon Al-Qaradawi, Y. (198Re Lawful and the Prohibited in Islafslamic Book Service:
Mississauga, Ontario. The reader is referred ®ghblication for more detailed analysis.
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trade standards assert the establishment of faikehgrices in the global economy for the
commodities of poor producers who would otherwis# receive a just return for their
production.

Conclusion

Fair trade plays an important role in the livesnwdny low-income producers and workers in
poor countries. The phenomenon continues to grosoasumers and sellers worldwide become
better aware and more concerned about the imptledat or moral implications of the system
of buying and selling between the rich and poorré&hs increasing evidence of the economic
and development benefits of fair trade for margéeal producers in poor countries. As the
preceding discussion highlights, the principledstdm are not silent on issues of fair trade and
trade justice. Indeed, there is a rich heritagislam of high moral standards, ethics, values and
norms of behaviour, which govern personal, protesdi and business life. In the area of
business and commerce Islam obliges buyers, selfetonsumers to act honestly, fairly and
with integrity in their daily business practicefor business is not something that can be treated
separately from all other aspects of social lifgarh also obliges workers to be treated fairly,
and with dignity and respect. Since the fair tradevement is primarily concerned with
fairness, equity and justice, it seems that thecjples of fair trade and the teachings of Islam
are entirely congruent. With references from the’&@uand ahadith this analysis demonstrates
that, from an Islamic perspective, there are indsedng and clear faith-based reasons for
supporting fair trade initiatives. Through suppagtifair trade, Muslims can ensure that
producers receive a fair price that guaranteesimaglincome and decent working conditions
with longer-term contracts that provide greaterus&c and ensure more sustainable
development. Indeed in many respects, Islamic thingoes much further than contemporary
fair trade advocacy efforts, as Islam forbids spemn and the hoarding of merchandise in
order to increase prices, it prohibits interestaamechanism of exploitation that reinforces
poverty, and prohibits trade in goods that compsasithe hearts and minds of consumers, such
as alcohol and gambling.

At the same time, it is also apparent that, howdsmeye its sales grow, fair trade cannot be a
substitute for trade justice. The current rulesagoing world trade are framed to protect the
position of rich and powerful nations and at theneaime function to exclude poor countries
and their producers from sharing in the increasglabal wealth. Therefore, there is an urgent
need to address the fundamental causes of injusticd as subsidised agriculture in Europe
and North America and the monopolistic controlrafie in certain commaodities.
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